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Nowadays, the trade of Halal products especially Halal food is considered a profitable economic pro-
gram by the majority of Muslim and even Non-Muslim countries. While Muslim countries are also
considered target markets for the trade of Halal products by Non-Muslim countries, production of
Halal products by Islamic countries can create job opportunities for Muslims as well as new markets
and new ways for the replacement of Halal products by non-Halal ones. Currently some of the Eura-
sian countries are preparing trade plans for their Halal products. Thanks to the better quality of Halal
products and despite the fact that they are 20 to 30 percent more expensive than non-Halal products,
public interest in Halal products has grown. Some companies in France and Britain are active in the
supply of Halal products to both Muslims and Non-Muslims and this trade has turned out to be a lu-
crative trade. Meanwhile, the Organization of the Islamic Conference (OIC) with 57 active members
is planning to design a unified standard mark for the products of the Islamic countries so that these
countries with their cooperation can take the market for Halal products.
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